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Hi, I'm a creative director and a

video director with a multicultural
background. Fluent in Mandarin,
Cantonese, and English, | bring
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a global perspective to my work.

Specializing in developing

impactful campaigns and Education Leadership Skills Technical Skills

directing creative projects that

resonate with diverse audiences. Graphic Design
I thrive in navigating today's The Book Shop School of Ads, (Adobe Photoshop, Adobe
, Y Instructor 2018-2022 Team Management lllustrator, Adobe InDesign,
interconnected world. ] .
-Art Direction Theory Procreate)
-Integrated Advertising Mentorship
-One Show student competition Video Production
Creative Problem Solving (Adobe Premiere, Adobe After
Cal. State Long Beach, Effects, Davinci Resolve)
2001-2006 Strategic Development
B.FA. in Photography Photo Retouching
. Client Relationship Management (Adobe Photoshop, Adobe
Executive The Book Shop School of Ads, Lightroom, Capture One)
Creative Director/ 2002-2006 Project Mangement
Creative Advertising Basic 3D modeling

Commercial Director (Adobe Dimensions, Blender)




